




























Innovation & Sustainability Projects

Activities and projects in 2013 

LOEWE 3
LOEWE SME collaborative projects are among 

the most important activities overseen by Hes-

sen Agentur. LOEWE (an abbreviation of Landes-

Offensive zur Entwicklung Wissenschaftlich-ökon-

omischer Exzellenz – state campaign to develop 

scienti�c and business excellence) is a program 

to promote research in which the state of Hessen 

provides impetus through its research policy and 

thereby strengthens the research community in 

Hessen over the long term. 

The project is �nanced with state funds and consists 

of three categories of support (LOEWE centers, 

LOEWE core topics, and LOEWE SME collabora-

tive projects). Hessen Agentur has acted as project 

manager on behalf of the Hessen Ministry of Higher 

Education and Research for the third category, 

LOEWE SME collaborative projects, since 2008. 

The support focuses on the development of mar-

ket-ready and technologically innovative products, 

processes, and services. It aims to foster alliances 

between universities, non-university research 

institutes, and SMEs and thereby accelerate the 

transfer of knowledge and technology. The pro-

jects selected for support are those that serve as 

examples for strengthening collaboration between 

Hessen’s SMEs and scienti�c institutions. 

MPP model and pilot projects
Hessen Agentur has been running a develop-

ment program for SME model projects and SME 

pilot projects on behalf of the Hessen Ministry of 

Economics for the past twelve years. Under this 

program too, subsidies are granted for research 

and development projects, technology-focused 

demonstration projects, and services. The main 

applicants are SMEs that have teamed up with at 

least one other partner. This program is �nanced 

with funds from the state of Hessen and the Euro-

pean Union (ERDF).

The highlights in 2013 included two special calls 

for tenders: for companies in the computer games 

sector and for skilled tradespeople. 

Skilled tradespeople with the ability to innovate 

can satisfy the requirements of demanding indus-

trial customers and consumers more quickly. That 

is why the Hessen Ministry of Economics, working 

with Hessen Agentur and the chambers of skilled 

trades, encouraged companies to apply for sup-

port via a simpli�ed process that has been tailored 

to their situation. Eight projects are currently receiv-

ing support.

Subsidies are targeted at innovative and high-qual-

ity developments in the computer games sector, 

such as new gaming technology, new areas of use 

and game applications, and the transfer of tech-

nology from the games sector to other industries. 

Hessen energy technology campaign
Hessen Agentur has been running the Hessen 

energy technology campaign on behalf of the 

Hessen Ministry of Energy since 2012. Although 

still in its �rst round of subsidies, the campaign is 

already making a valuable contribution to achieving 

the targets set by the Hessen Energy Summit. The 

projects cover every aspect of energy technology 

developments. The biggest bene�ciaries are the 

sectors and companies with the greatest potential 

for energy savings and in which modern technol-

ogy would help to limit the impact on business 

and consumers.

The development program was very well received 

by industry and the scienti�c community. A total 

of 65 project proposals were submitted, of which 

eleven projects were recommended for support. 

» www.innovationsfoerderung-hessen.de

Energy matters: 
innovation projects 
drive forward energy 
technology.
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Major themes affecting society – such as the switch to renewable energies, 
changes in the world of work, and infrastructure projects that are important  
to our economy and its sustainable development – must be dealt with sys-
tematically by state governments, but they must also be constantly publicized. 
Only in this way will states, conurbations, and fast-growing regions remain at-
tractive to people. This calls for numerous communication activities to bridge 
the gap between a strategy and its implementation and at the interface be-
tween the real world (of�ine) and the virtual world (online). And this is where 
Hessen Agentur comes in.

Dialog. Facilitator.

Hessen Agentur communicates political under-

takings to various target groups on behalf of the 

Hessen state government, various state ministries, 

and other institutions. Its portfolio ranges from 

developing ideas and concepts for long-term com-

munication campaigns to managing projects and 

implementing individual measures. 

Activities and projects in 2013 

Acceptance and information campaign: 
renewable energies and energy ef�ciency
At every political level in Germany – whether nation-

al, state, or local – there is a consensus about the 

future viability of renewable energies and the need 

to accelerate the switch to using them. However, 

citizens’ acceptance is crucial to the success of the 

shift in energy policy. That is why the Hessen Min-

istry of Energy commissioned Hessen Agentur to 

run an information and acceptance campaign for 

renewable energies and energy ef�ciency. Having 

begun in spring 2012, the campaign continued in 

2013 with many new features.

The construction of wind turbines is particularly con-

troversial and sometimes leads to strong resistance 

from local residents. Organized by Hessen Agentur, 

Energieland Hessen is a citizens’ forum that collects 

and structures people’s concerns and facilitates an 

objective discussion. The citizens’ forum addresses 

each town or city’s needs individually, profession-

ally, and methodically. Selected experts provide 

information, for example with regard to planning 

laws, approval processes, turbine technology, wind 

measurement methods, issues of conservation 

and species preservation, and the objectives of 

the state’s energy policy. In consultation with the 

regional administrative authorities, dialog events 

and roundtable discussions were held in 2013 fol-

lowing extensive preliminary discussions. Local 

people actively contributed to the �rst citizens’ 

forums, which were held in Ulrichstein, Waldsolms, 

and Bad Orb in summer 2013.

» www.energieland-hessen.de

Hydrogen and fuel cells
Hessen Agentur is the project manager for the 

Hessen Ministry of Energy’s activities relating to 

hydrogen and fuel cells. It is the co-initiator and 

coordinating of�ce for Hessen’s hydrogen and 

fuel cell initiative (H2BZ), which acts as a network 

of excellence and is driving the development of 

technologies and the instigation of projects. Hes-

sen Agentur created a network of manufacturers, 

developers, and users back in 2002. Over 60 com-

panies work in the �eld, making Hessen one of 

the leading locations for these key technologies. 

Hessen Agentur oversees events and exhibitions 

and helps to channel the general types of support 

available into speci�c projects in relevant applica-

tion segments. 

In 2013, for example, a data center in Frankfurt 

started to use a fuel cell that generates some of 

the electricity needed for its operation but also 

creates an innovative �re prevention solution in the 

data center – the only one of its kind in the world. 

Last year, Hessen Agentur acted as cooperation 

partner on various projects, such as the preparation 

of a feasibility study for a Rhine ferry powered by 

a fuel cell and a pilot project for the deployment 

of fuel-cell-driven forklift trucks in logistics com-

panies in Hessen. 

» www.h2bz-hessen.de

Electromobility 
Hessen is working hard to help the German govern-

ment achieve its aim of making Germany a leading 

provider of, and a leading market for, electromo-

bility. The Hessen State Chancellery has commis-

sioned Hessen Agentur to operate the state’s 

central electromobility website. 

» www.strom-bewegt.hessen.de

At the Frankfurt International Motor Show, the state 

government showcased its initiatives to promote 

electromobility in Hessen alongside its research 

and industry partners. In 2013, Hessen Agentur 

again organized the stands, which covered an area 

of 430m², and coordinated the 18 exhibitors and 

their displays.

Hessen Agentur in dialog

Innovation & Sustainability Projects
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The Economic Research & Regional Development division prepares analyses 
and forecasts on Hessen’s development on behalf of the state. The results of 
the research form the basis for decisions made by state, regional, and local  
politicians, business, and public authorities. Hessen Agentur acts as a think 
tank, supporting the development of speci�c ideas and model projects and  
assisting the state and its regional and local authorities in implementing  
development measures. Economic research and regional development  
thereby contribute to shaping the future of Hessen.

Think. Tank.

Economic & Regional Research

Obermarkt square and patrician town house in Korbach

Frankfurt am Main: Westhafen waterfront development

34 35







Minister of State  
Axel Wintermeyer, 
head of the Hessen 
State Chancellery and 
demographics com-
missioner of the state 
government

Susanne Schaab,  
Mayor of Schotten  
and project manager in 
the Vitale Orte 2020  
competency network

A declining population, fewer young people, more old people. These are the 
main demographic changes that we will see in the future. These trends will  
impact on almost every area of our society: on social systems, the working 
world, consumer behavior, public services and transportation, living arrange-
ments and real estate, families and senior citizens in urban and rural areas. 
Here are two perspectives.

What are you focusing on in your policies for 

dealing with demographic change in Hessen?

Axel Wintermeyer   95 percent of the population 

like living in Hessen. That is one of the highest 

percentages in Germany and we want to main-

tain this level in the future – regardless of whether 

people live in urban areas or in the countryside. 

Demographic change is a challenge, but it is also 

an opportunity that we wish to seize by pursu-

ing proactive demographic policies. The crucial 

factor for success here is to ensure activities are 

integrated and coordinated. After all, dealing 

with demographic change is the responsibility of 

all state institutions and requires citizens to get 

involved, too. 

What specific trends characterize demographic 

change in Hessen and its regions?

Axel Wintermeyer   The impact of demographic 

change in Hessen varies signi�cantly from region 

to region. In short, the cities are continuing to grow 

while rural populations are declining signi�cantly 

– particularly in northern and central Hessen. For 

towns and cities, the main issues are successful 

integration and affordable housing. In rural areas, 

it is a question of jobs, infrastructure, and the avail-

ability of basic public services.

How does the status quo compare with the 

future? What do you think the long-term trend 

will be? 

Axel Wintermeyer   Despite immigration, the pop-

ulation size is decreasing. We will only be able to 

maintain our level of prosperity if we have suf�cient 

skilled workers. More and more older people are 

remaining �t and healthy and want to continue to 

play an active role – whether in paid employment 

or as a volunteer. That is why the state government 

is already focusing on maintaining high-quality 

medical and care services, including in rural areas, 

but also on tapping into and encouraging older 

people’s willingness to be engaged citizens.

How are the state and local authorities sharing 

the load? Where are the limits of feasibility from 

an economic perspective?

Axel Wintermeyer   We must continue to apply 

the brake on debts and, at the same time, do busi-

ness sustainably in order to prepare for the future. 

This is the focus of the many different development 

programs for local authorities, which range from 

village development and house-building to the 

preservation and expansion of infrastructure. But 

action by the state alone is not enough. That is why 

people in Hessen can turn to organizations such 

as the State Volunteering Agency or the Mitein-

ander in Hessen Foundation, which assists volun-

tary initiatives. We want to support volunteering 

and thereby help to make communities attractive 

places to live.

Dealing with demographic 
change in Hessen

What do you think should be the focus of poli-

cies for dealing with demographic change?

Susanne Schaab   Our integrated local develop-

ment concept (IKEK) is a holistic strategy aimed at 

making each district in our town more resilient to 

demographic change, ensuring they are attractive 

places to live and work. We developed the IKEK 

in cooperation with representatives from the local 

authority, citizens, companies, and associations. It 

covers key issues such as communication/social 

infrastructure, residential development/vacancy 

rates, energy, ADSL, business/economy, and tour-

ism, leisure, and the arts. 

How is the change affecting local authorities, 

particularly those in rural areas? 

Susanne Schaab   We are experiencing the impact 

of demographic change directly: shops, doctors, 

cafés, and restaurants are closing, the bus only 

runs during school hours, the �xed costs for water 

and sewage facilities are shared between fewer 

people. But we began to take action a long time 

ago. Active citizenship is particularly widespread in 

rural areas. The younger generation is increasingly 

getting involved because they love where they 

come from and appreciate the quality of life that 

it offers. With their new ideas, stamina, and cour-

age, they are helping their local community to look 

to the future with resilience and self-con�dence.

What are your data forecasts for the medium 

term, e.g. up to 2030, when a significant pro-

portion of the ‘baby boomers’ will have retired 

from active employment? 

 

Susanne Schaab   Approximately 10,200 people 

currently live in Schotten, and this number is set 

to decline by roughly 13 percent by 2030. The pro-

portion of over-65s will rise from just over 20 per-

cent today to 36 percent in 2030. Hessen Agentur 

makes this data available on the internet for all 

local authorities in Hessen.

What tasks do local authorities actually face? 

How can the ideas and vision of the Vitale Orte 

initiative be put into practice?

Susanne Schaab   We need foresight and good 

networks. To make sure that we are not constantly 

reinventing the wheel, the state of Hessen set up 

the Vitale Orte 2020 Competency Network for local 

regeneration and assigned responsibility for the 

demographics service center to Hessen Agentur. 

The center makes information available, highlights 

good examples, and organizes opportunities for 

dialog. 

How are the state and local authorities sharing 

the load? Where are the limits of feasibility from 

an economic perspective?

Susanne Schaab   A number of good strategies 

and projects for regional public services have now 

been developed at grassroots level. However, local 

authorities need adequate funding in order to be 

able to manage the processes. There is still plenty 

to be done in this regard.

Spotlight on economic research and regional development
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More than 30 million overnight stays a year, an 

estimated €12 billion in gross revenue (generated 

by both overnight stays and people visiting for 

the day), and 200,000 full-time jobs. These �gures 

demonstrate the strong position of tourism as a 

key industry for Hessen going forward. Hessen 

Agentur’s Tourism & Conference Marketing divi-

sion serves as a regional marketing organization on 

behalf of Hessen’s Ministry of Economics. Tourism 

marketing, an integral part of regional economic 

development, is opening up new horizons. It pro-

vides a further string in the bow for location market-

ing, helping to balance out the obvious structural 

differences between economically strong southern 

Hessen and the Rhine-Main region, and the more 

rural areas in central and northern Hessen. Tour-

ism marketing also pro�les the high quality of life 

within Hessen as a soft locational factor, thereby 

increasing the appeal to investors.

As well as developing and supporting the imple-

mentation of measures based on the Strategic Mar-

keting Plan for Tourism in Hessen (pro�le themes: 

‘Outdoor & countryside’, ‘Wellness’, ‘Towns & Cities’ 

and ‘Conferences’), Hessen Agentur carries out 

important work in the coordination and manage-

ment of international marketing, sales, online mar-

keting, market research, and tourism PR.

The main online marketing platform is 

» www.hessen-tourismus.de

Activities and projects in 2013 

Updating the Strategic Marketing Plan for 
Tourism in Hessen
The Strategic Marketing Plan for Tourism in Hessen 

serves as the basis for tourism marketing activi-

ties and as a guideline for all tourism providers in 

the region. Hessen’s Ministry of Economics has 

commissioned Hessen Agentur to organize and 

facilitate the process for updating the Strategic 

Marketing Plan for the years 2014 to 2018. Industry 

associations, representatives of the towns, cities 

and destinations, and all other relevant tourism 

providers were closely involved in this process.

Hessen Day of Tourism
Hessen Agentur organized the 2013 confer-

ence for Hessen’s tourism economy in Bad 

Homburg under the banner ‘looking to the 

future’. The highlight was the presentation of the  

2013 Hessen Tourism Award in three categories: 

Tourism Marketing Ideas & Concepts, Quality 

Assurance Measures & Concept Development, 

and Outstanding Project Idea. A dedicated web-

site provides information about the award and 

award-winners.

» www.tourismuspreis-hessen.de

Hessen Agentur exhibits together with 	  
partners at trade fairs and events
In 2013, Hessen Agentur once again exhibited 

together with the Frankfurt / Rhine-Main region 

at a shared stand for Hessen during the ITB travel 

fair in Berlin. An additional Hessen evening, now 

an established part of the ITB program, served as 

a communication platform for key market players 

and partner organizations. At the 2013 Germany 

Travel MartTM in Stuttgart, the biggest workshop 

for inbound tourism to Germany, Hessen Agentur 

exhibited to 650 buyers from the international trav-

el industry. For the RDA Workshop in Cologne – the 

most important trade exhibition for Europe’s coach 

tourism industry – Hessen Agentur organized a 

shared Hessen stand together with its partners 

Frankfurt and Wiesbaden.

The tourism pavilion at the Hessentag Festival (Hes-

sen Day Festival) in June 2013 in Kassel was aimed 

at day tourists from Hessen and from neighboring 

federal states. On the ‘Platz des Tourismus’, the 

Vogelsberg, Lahntal, and Spessart holiday regions, 

as well as partners from the rural holiday sector, 

joined Hessen Agentur in presenting their tour-

ism offerings.

Marketing Hessen’s tourism destinations in 
international markets
Hessen’s travel destinations are becoming increas-

ingly popular for visitors from outside Germany. Its 

international source markets are evaluated using 

the raw statistics but also in a more nuanced way, 

Hessen Agentur’s Tourism & Conference Marketing division is responsible 
for marketing destinations in Hessen to the rest of Germany and abroad.  
Its work is based on the Strategic Marketing Plan for Tourism in Hessen,  
which was developed in partnership with the region’s tourism providers.  
Tourism, a cross-sectoral industry, plays a key role in Hessen’s economy and 
in its attractiveness as a location. The state’s tourism potential is successfully 
positioned in the market using four pro�le themes. 

Tourism. Economy.

Tourism & Conference Marketing

Bad Karlshafen sauna boat
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Technology is the engine of the future, innovations are the fuel. For  
companies and organizations in Hessen, HTAI is a technology scout that tracks 
down the latest technological breakthroughs. Working closely with businesses 
and research institutes, HTAI facilitates rapid knowledge transfer and short 
innovation cycles. Its main areas of activity are in the key sectors for interdisci-
plinary and pioneering technologies that offer signi�cant potential for growth. 
Being able to quickly turn good ideas into market-ready products gives  
Hessen a decisive edge in international markets.

Trend. Setters.

Hessen is a global leader in the �elds of technology 

and innovation. It’s a place where enterprise and 

research go hand in hand. Major technology �rms 

are as much a part of the innovation landscape 

as small and medium-sized enterprises with their 

fresh ideas. Thirteen public universities and around 

30 other research institutes deliver excellence in 

research and teaching as well as highly quali�ed 

employees for forward-thinking companies. And 

there are just as many technology and start-up 

centers, creating a strong entrepreneurial climate. 

In order to maintain and build on the leading posi-

tion of Hessen-based companies, the Technology 

& Future department of Hessen Trade & Invest 

works to support and market technology on behalf 

of the Hessen region. In doing so, it works in close 

collaboration with the International Affairs depart-

ment. 

HTAI focuses on the key industries for Hessen 

through four main areas of activity: Hessen-IT 

draws together the region’s strengths in the ICT 

(information and communication technology) sec-

tor, e.g. through innovation projects as part of the 

digital strategy for trade and industry in Hessen, 

and through the support of the House of IT in 

Darmstadt. Hessen-Biotech is the network for inno-

vators in biotechnology and medical technology. 

Hessen-Umwelttech is focused on future-oriented 

solutions in the �eld of renewable energies, waste 

and recycling, water and sanitation, and resource 

ef�ciency. Hessen-Nanotech deals with materials 

and materials engineering for the 21st century.

HTAI also serves as a coordinating of�ce for Mehr 

Breitband in Hessen (‘more broadband for Hessen’), 

a program that aims to roll out high-speed inter-

net throughout Hessen – a factor more important 

than any other infrastructure project in securing 

the long-term competitiveness of the state. 

The department’s core competencies lie in the 

identi�cation and analysis of key future technolo-

gies for Hessen SMEs and the provision of consul-

tancy services for technology providers. The latest 

information is supplied to Hessen-based compa-

nies, research institutes, political institutions, and 

relevant associations. HTAI also produces trade 

publications and newsletters. Events and work-

shops on particular themes offer a platform for 

sharing information and expertise on specialist 

subjects and for networking. 

TTN-Hessen (TechnologieTransferNetzwerk Hes-

sen) brings together stakeholders from the worlds 

of business, science, and technology and makes 

the latest research �ndings available to companies 

in Hessen. Knowledge transfer is paving the way 

for and accelerating the progress of collaborative 

R&D projects that will further strengthen Hessen’s 

position as a hub of technology and innovation in 

the medium and long term.

HTAI also runs the Hessen cluster and network 

initiatives. These serve as platforms for cross-pol-

lination and as a seedbed for collaborative R&D 

projects. At �agship trade fairs such as CeBIT, IFAT, 

Hannover Messe, and ACHEMA, and at other inter-

national industry trade fairs such as Biotechnica, 

HTAI hosts shared stands that enable businesses 

and universities to showcase their expertise in new 

�elds of technology. 

Activities and projects in 2013 

Hessen-IT

Second Future Internet Congress
HTAI aims to position Hessen as a leading ICT cen-

ter for innovative applications. A milestone along 

this road was the organization of the second Future 

Internet Congress. Hessen-IT and the House of IT 

hosted the event together with other partners at 

Palmengarten Botanical Gardens in Frankfurt. Key-

note speakers at the event included high-pro�le 

industry representatives such as Constanze Kurz 

(spokeswoman for the Chaos Computer Club), 

Technology & Future department

Departmental head Dr. Carsten Ott hosts the Partnering Conference for Industrial Biotechnology on September 12, 2013 at Industriepark Höchst
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The organization is staffed by 33 people from a 

wide range of professions: town planners and 

architects, landscape planners, real estate experts, 

economists, legal assistants, geographers, GIS 

and CAD specialists, civil engineers, and PR pro-

fessionals. This broad spectrum of expertise ena-

bles effective teams to be put together for each 

individual project that are able to handle tightly 

de�ned and complex projects on time and to a 

consistently high quality. HASEG is headquartered 

in Wiesbaden, and also operates a large project 

of�ce in Frankfurt-Riedberg as well as regional 

of�ces in Kassel and Gelnhausen.

Project management and project development
HASEG’s portfolio of services encompasses all 

aspects of management for urban development 

projects. It analyses locations and markets so that 

local authorities or private clients have a sound 

basis for making their decisions. It creates concepts 

for land development and real estate products and 

assists clients with marketing in line with project 

objectives. Its broad spectrum of services ranges 

from land management to negotiating on behalf of 

local authorities through to the drafting of legally 

watertight contracts and processes. HASEG also 

deals with the planning, coordination, and imple-

mentation of infrastructure projects and complex 

construction projects such as schools and nurseries. 

Part of its project management ethos is to make 

sure everything is done on time and within budget 

and to undertake quality assurance at the planning 

and architectural design stage.

It is increasingly the case that complex develop-

ment and construction projects are being scru-

tinized by sections of society and that planning 

processes are incorporating public dialog. To facili-

tate this, HASEG carries out communications work 

ranging from the involvement of local residents and 

moderation for planning processes to mediation 

and traditional press and PR activities. 

Urban development and regeneration
As a design agency, HASEG partners local authori-

ties in the implementation of complex urban devel-

opment projects. With the aim of creating vibrant 

and livable communities, it devises sustainable, 

cost-ef�cient, and future-proof solutions for the 

complete regeneration of large residential areas. 

HASEG carries out important parts of the project 

such as the preliminary investigation required by 

the German Federal Building Code, or coordinates 

the project in full as a development agency and 

trustee. It meets the requirements for a develop-

ment agency in accordance with section 158 of the 

German Federal Building Code. 

Since the 1990s, the withdrawal of Allied troops 

from Germany and the closure of German armed 

forces sites have provided HASEG with some of 

its biggest assignments. HASEG also deals with 

underutilized sites, such as railroad tracks, postal 

depots, docks, slaughterhouses, and market halls, 

that have previously been used for industrial or 

commercial purposes and that now – because 

of economic and structural change – need to 

be repurposed to meet the new requirements 

of communities. HASEG facilitates the develop-

ment of concepts for these sites through various 

redevelopment projects, from consultations with 

local authorities and feasibility studies to action 

plans for implementation.

There is a great need for regeneration concepts 

in a number of places in Hessen. HASEG helps 

the local authorities to carry out urban renewal 

projects in historical town and village centers, and 

to restructure and upgrade roads, public squares, 

and green spaces. It is able to draw on its in-depth 

expertise to help with speci�c construction deci-

sions, for example which windows and bricks will 

match a historical facade or which type of paving 

to use in the streets. HASEG specialists have the 

experience to be able to analyze entire municipal 

areas or districts and to make recommendations 

for how these can be improved. To bene�t from 

tax incentives, military land redevelopment pro-

grams and regeneration projects are increasingly 

being combined. HASEG helps local authorities to 

prepare for and implement regeneration projects 

of any scale and ambition. 

HA Stadtentwicklungsgesellschaft is a wholly owned subsidiary of HA Hessen  
Agentur. As part of the regional development agency for the federal state 
of Hessen, HASEG provides expertise and project management services for 
urban development. Because of its public-sector remit, it is independent and 
protects the wider interests of society. HASEG’s sphere of in�uence extends 
well beyond the borders of Hessen, thanks to strong demand for its expertise 
in other regions of Germany.

Urban. Development.

HA Stadtentwicklungsgesellschaft

Frankfurt-Riedberg
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Hessen Stadtentwicklungsgesellschaft

dialog that gave residents the chance to join the 

discussion, ask questions, and make suggestions.  

The result was a �nal concept and consensus plan 

that was unanimously approved by the municipal 

decision-making bodies. In 2013, HASEG was con-

tracted to undertake all further project manage-

ment tasks for the duration of the process.

Urban development plan	   
Frankfurt-Riedberg
Since 1998, HASEG has acted as a development 

agency and trustee for the city of Frankfurt am Main 

in the development of its new Riedberg district. 

Six thousand housing units are to be built here by 

2017, with technical and social infrastructure for 

up to 15,000 residents, including three schools, 

13 nurseries, and parks and green spaces. Cover-

ing 267 hectares, this is one of the biggest urban 

development projects in Germany and the biggest 

new development in Frankfurt am Main.

Frankfurt-Riedberg is already a vibrant and livable 

university district. More than 8,800 people cur-

rently live in its verdant surroundings, and around 

7,000 students attend the new Riedberg Campus. 

Every year, between 500 and 600 houses and apart-

ments are being built and sold, over 800 more are 

currently under construction, and six of the seven 

planned quarters are nearing completion. The con-

cept of a diverse, mixed-use district with excellent 

infrastructure and a comprehensive, networked 

system of green spaces is already proving a success. 

The �nal quarter ‘Riedberg West�ügel’ is currently 

in the making. For this, HASEG worked with Frank-

furt am Main city council to develop a concept 

of �ve individual ensembles with clear, connect-

ing design speci�cations for the residences and 

their environs. HASEG’s interdisciplinary work for 

‘Riedberg West�ügel’ is ensuring the success of a 

project that is ambitious both architecturally and 

in terms of its sheer size. 

HASEG is responsible for every aspect of man-

agement and coordination for the entire Riedberg 

project. It is responsible for managing public infra-

structure projects and the construction of ameni-

ties such as schools and nurseries, for purchasing 

land and for all aspects of land management, for 

marketing the plots of land, for negotiating with 

investors and buyers, for the construction of pub-

lic green spaces, and for cost management and 

administration in its role as trustee. In construction 

and civil engineering projects, it coordinates the 

work of partner companies such as engineering 

and architectural agencies, contractors, and resi-

dential associations. The team’s architects take care 

of quality assurance, the real estate experts make 

sure the projects are viable.

In this capacity, HASEG has also developed special 

real estate products such as ‘the white city’, the 

Kätcheslachpark villas, and the community-run 

developments in Quartier Altkönigblick. HASEG 

also takes care of all aspects of communication 

for the project, through its press and PR activities 

and through direct engagement with residents 

and local institutions – including at events aimed 

at providing information, facilitating dialog, and 

inviting the public to have their say.

It is vitally important that this kind of urban develop-

ment project is properly marketed and branded. 

HASEG organizes high-pro�le events such as music 

festivals and real estate fairs, it ensures consist-

ent branding using information and promotional 

materials, and it accelerates the progress of devel-

opment by actively engaging the local residents.

School in Frankfurt-Riedberg
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Communication

A company’s success hinges on how it is perceived. For this reason, Hessen  
Agentur and its subsidiaries Hessen Trade & Invest and HA Stadtentwicklungs
gesellschaft are further professionalizing their communication activities. Online 
and of�ine. In Germany and abroad. Using all media. Via print, online, and 
video channels, they provide extensive information about their portfolio of ser-
vices and about Hessen as a hub of trade and industry. They serve the needs 
of clients and stakeholders from politics, business, research, and the media.

Communication. Flow. Premiere of the PR film The Hessen Way of Life at the Astor Film Lounge, Frankfurt

Premiere of the PR film The Hessen Way of Life at the Astor Film Lounge, Frankfurt

The PR �lm The Hessen  
Way of Life, promoting 
the federal state of 
Hessen, is currently avai
lable in ten languages. 

» www.vimeo.com/htai 
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For Hessen Agentur and its subsidiaries, 2013 was in many respects a year  
of structural change and new beginnings. However our core mission remains 
unchanged: to provide services that actively support the state government of 
Hessen in shaping the future of the region. The key performance indicators 
demonstrate the success and stability of our organization.

Key. Performance.
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